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Ontdek jezelf. Begin bij je job.

OFFER:
The Research Center of Marketing and Consumer Science offers a supportive, ambitious and internationally oriented research 
environment. The research center can build on a well-developed research infrastructure, a strong international research network, 
connections to business and non-profit organizations, a steady supply of talented PhD-students, and a supportive work environment. For 
more information, please consult: http://www.econ.kuleuven.be/marketing
The Research Center is embedded in the Faculty of Economics and Business (FEB). In recent years several independent accreditation 
commissions systematically ranked FEB highly in terms of its quality of teaching and research. One of the FEB´s most important assets is 
its extensive national and international network both in academia and in the business world. 

Leuven is a historical town, but also a dynamic and vibrant city in the centre of Belgium. It is located within a twenty-minute drive from 
Brussels, the capital of Belgium and of the European Union, and less than two hours from Paris, London and Amsterdam. 

The successful candidate will be hired in the rank of assistant, associate or full professor according to his/her qualifications. 

The KU Leuven pursues a policy of equal opportunity and diversity.

For mor information, contact:

KU Leuven invites applications for a full-time academic position in Marketing at the Faculty of Economics and Business. The successful 
candidate will be part of the Research Center of Marketing and Consumer Science.

Academic position in Marketing 

Research

The qualified candidate is a devoted internationally oriented researcher (m/f) in the domain of marketing (any field). The candidate is 
committed to reach excellence in research, and in this way contribute to the further development  of the research center. This will show in, 
among others, the writing of A-publications, the securing of project funding for fundamental research, the building of international 
collaborations, and the guidance of phd-dissertations of an international level. 

Teaching

The qualified candidates will teach courses and guide masters students with their master dissertations in the field of marketing. The 
specific courses depend on the candidate’s expertise. Teaching performance meets the requirements typical of academic programs, 
regarding level, orientation and content.

Applicants are expected to have a Ph.D. in marketing or a closely related field. The candidate’s research potential should be clear from 
their publication track record in top journals and promising research projects. We take into account the candidate’s academic experience in 
the evaluation.

The candidate preferably has teaching experience in the field of marketing and can demonstrate strong didactic skills.

POSITION:

QUALIFICATIONS:

Prof. Dr. Luc Sels, Dean, Faculty of Economics and Business, luc.sels@kuleuven.be

	Prof. Siegfried Dewitte, chair of Research Center for Marketing and Consumer Science (+32 16 326949); siegfried.dewitte@kuleuven.be

Candidates are invited to apply online at http://www.kuleuven.be/personeel/jobsite/vacatures.htm
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